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PLAN SYNOPSIS

The Tualatin Community Revitalization Plan seeks to foster increased access to and 
competency in career and technical education. We believe this focused initiative will: 
increase economic and employment opportunities for our youth, especially with our 
economically-disadvantaged and under-represented populations; provide a pipeline 
of talent for local industries; accelerate the implementation of multiple community 
priorities identified in our community vision, Tualatin Tomorrow.
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INTRODUCTION
The Tualatin Community Revitalization Plan was developed during Tualatin’s participation in the America’s Best Commu-
nities (ABC) Competition sponsored by Frontier Communications, Co Bank, Dish, and The Weather Channel. This com-
petition was a call to communities across the country to identify local challenges and work together as a community to 
develop a plan for revitalization. Tualatin was one of over 300 communities to begin the process, selected as one of eight 
finalists to develop and implement a community revitalization plan. 

Supported by funding from the competition and a team of residents, businesses, educators, city staff, volunteers and 
elected officials, this plan was developed which seeks to foster increased access to and competency in STEAM (Science, 
Technology, Engineering, Arts and Math) education. We believe this focused initiative will: increase economic and em-
ployment opportunities for our youth, especially within our economically-disadvantaged and under-represented popu-
lations; provide a pipeline of talent for local industries; accelerate the implementation of multiple community priorities 
identified in our community vision, Tualatin Tomorrow. 

While Tualatin is relatively affluent and has initiatives in place to continually strengthen community livability for all, we 
recognize additional challenges remain. For instance, while we have a relatively high median household income, 22% of 
our families earn income at or below $35,000 (living wage threshold). Less than 40% of economically-disadvantaged Ti-
gard-Tualatin School District (TTSD) middle school students meet academic achievement standards in math. Even fewer 
English-learner middle schoolers (18%) meet those same standards. Employers in our primary industry cluster, advanced 
manufacturing (25% of total city employment, average wage = $85,000), are finding it increasingly difficult to find em-
ployees locally. We believe the pathway out of poverty is paved with education, skills training, and wayfinding through 
mentorships. 

The development of this plan included an extensive community outreach process which engaged partners from govern-
ment, education, business, arts and other community organizations and non-profits. The revitalization plan is aligned 
with the community-wide vision Tualatin Tomorrow (www.tualatintomorrow.org) and is broadly supported and endorsed 
by more than 100 organizations across Tualatin. 

Our plan includes short-term strategies such as the development of a mobile makerspace, an internship program con-
necting local high school students with local companies, new Career Technical Education (CTE) opportunities at Tualatin 
High School and the development of plans for a Community Career and Creative Center. Our revitalization plan also in-
cludes a long-term strategy to provide permanent spaces and additional programming for STEAM education and career 
development opportunities which we plan to implement over the next five years as we continue to develop our partner-
ships and engage the Tualatin community. 
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ABOUT TUALATIN

manufacturing (25% of total city employment, average wage = $85,000), are 
finding it increasingly difficult to find employees locally.  

DEMOGRAPHICS AND EDUCATIONAL 
ATTAINMENT
Average real income is declining for Tualatin residents, despite the presence 
of available family-wage jobs in town. From 2000 to 2013, per capita median 
income in Tualatin has increased 19%, while inflation has increased 31% nation-
ally. Per household median income increased only 10% during this same period. 
Median income is falling when compared to inflation. 

36% of Tigard-Tualatin School District (TTSD) students are classified as economi-
cally-challenged.  This is a particularly important indicator as fewer than 40% of 
12,000 TTSD middle school students considered economically-challenged meet 
math testing standards (compared to >80% of total District population).

Scores are even lower for English-learners – just 18% of those middle schoolers 
meet math standards.  This is also a key indicator as Tualatin’s Latino population 
continues to grow.  Latinos accounted for 12% of the city’s population in 2000 
and more than 20% today.  Direct engagement in the Latino community can 
help build awareness, provide unique hands-on learning opportunities and help 
to change the trend.

A notable percentage of TTSD students are failing to meet school science as-
sessment standards, including 20% of 3rd graders, 27% of 8th graders, and 38% 
of 11th graders.

WORKFORCE DEVELOPMENT AND KEY 
INDUSTRY SUPPORT

 » Employers are importing labor from outside the region, state and even  
our national borders.  Meanwhile, about 70% of residents commute  
outside the city to work.  Not only do residents face an opportunity cost  
in the form of lost wages, they must contend with growing traffic  
congestion.

Tualatin is an attractive place to live, work, play, and visit. Downtown Tualatin is anchored by the Tualatin Commons Lake 
which is a lively center surrounded by restaurants, offices, and residences. Bridgeport Village is a destination retail shop-
ping center drawing people from all over the region. Tualatin is located along Interstate 5 and Interstate 205, 20 minutes 
from downtown Portland. Tualatin enjoys first rate schools, over 200 acres of community parks and trails, and award 
winning events like the Crawfish Festival and the West Coast Giant Pumpkin Regatta.

DEFINING THE NEED
While Tualatin is relatively affluent and has initiatives in place to continually strengthen community livability for all, we 
recognize additional challenges remain.  For instance, while we have a relatively high median household income, 22% of 
our families earn income at or below $35,000 (living wage threshold).  Less than 40% of economically-disadvantaged Ti-
gard-Tualatin School District (TTSD) middle school students meet academic achievement standards in math.  Even fewer 
English-learner middle schoolers (18%) meet those same standards.  Employers in our primary industry cluster, advanced 
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 » Manufacturing is a major and growing industry sector in Oregon.  Data indicates Oregon ranks second national-  
ly in the proportion of GDP generated by the manufacturing sector (27.8%) compared to 12% nationally.     
Tualatin’s economy grew from 22% manufacturing in 2016 to 25% in 2017. 

 » In the Portland-Metro region, advanced manufacturing currently employs 87,000 workers and has a 10-year   
projected growth rate of 20%, and significant openings due to retirements. Nearly half of the metropol-   
itan area’s Advanced Manufacturing workforce is 45 years or older, and workforce agencies estimate the need for  
at least 30,000 new workers due to retirements alone.

 » Advanced manufacturing is one of the region’s largest and fastest growing industry sectors. Nearly half of those   
jobs are located in Tualatin and immediately-adjacent communities.  Direct action is needed to maintain    
a pipeline of workers, particularly as baby boomers begin to retire. 

 » The advanced manufacturing sector houses 425 unique occupations.  While certain occupations require higher   
levels of education; two-thirds of sector jobs require less than an Associate degree.

 » Given the sheer number of jobs to fill and the variety of available occupations, there is literally “something for   
everyone.”  Yet, at present, 75 % of advanced manufacturing jobs are held by men (vs. 53% for all sectors).  We   
can move the needle on that figure through education and access.
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OUR VISION
In developing our Community Revitalization Plan, we engaged partners across Tualatin and the region to gather their 
input and learn more about the mission and goals of their organizations to ensure our Community Revitalization Plan was 
aligned with state, regional and local goals.

TUALATIN TOMORROW VISION AND ACTION PLAN

Tualatin Tomorrow was developed through a grass-roots public engagement effort.  Using a variety of public involvement 
methods, including community meetings, focus groups, online forums, surveys and other instruments, project planners 
directly engaged more than two thousand individuals.  The ideas and suggestions received from citizens were then con-
verted into concrete action proposals by teams of volunteers and topical experts.  Today, Tualatin Tomorrow maintains 
a vibrant implementation program, with dozens of partner organizations sharing responsibility for moving nearly 100 
specific actions forward.  Our community vision is organized into eight major goal areas, including:

Physical and Social Connectivity
 » Sense of Place and Community Identity
 » Activities and Attractions for All Ages
 » Quality Community Services
 » Enhancing Mobility

Community Health and Wealth
 » Environmental Sustainability
 » Community Health and Safety
 » Economic Opportunity
 » Education and Learning Opportunities

Over 80% of our actions are already underway or com-
plete.  The ABC efforts have accelerated the plan’s imple-
mentation with about 20 actions being moved forward 
with the help of our ABC partners. These actions form the 
nucleus of our Community Revitalization Plan.



9

STATE OF OREGON: STEM EDUCATION PLAN

In November 2016, the State of Oregon released its STEM Education Plan 
which identifies the vision for reforming education across the state to 
achieve the following outcomes: improve the prosperity of all individuals 
and communities across the state; become creative lifelong learners who 
can adapt to changing social and economic conditions; fully contribute to an 
increasingly complex and technologically rich global society; and, address 
high-demand, competitive workforce and industry needs. 

The strategic plan outlines a vision of STEM education through which ignites 
an inclusive renaissance of curiosity, creativity, wonderment, innovation, 
and the joyful pursuit of lifelong learning and talent discovery. Their plan 
uses the terminology of STEM, but acknowledges that the acronym is interchangeable and rests on the idea of “applied 
curiosity” – the desire to know and wonder, coupled with a creative drive to make, invent, and contribute to the better-
ment of humanity. 

The State’s STEM Manifesto includes:
1. All people have creative potential
2. Each student deserves an opportunity to prosper
3. Diversity is our strength
4. Engaged learners succeed
5. Education is a collective responsibility
6. Innovation is the cornerstone of prosperity
7. Learning takes courage, persistence, and humility
8. STEM skills are essential skills
9. STEM learning is cross-disciplinary
10. The best way to learn STEM, is to DO it

The Tualatin ABC Team engaged our state and regional partners through our South Metro-Salem STEM Hub to ensure our 
plans and initiatives were aligned with the State’s Strategic Plan as well as connecting us to new resources and partners 
who could assist in achieving our short and long-term goals. 

CITY OF TUALATIN ECONOMIC DEVELOPMENT STRATEGIC PLAN 

One of the first Tualatin Tomorrow Vision actions to be implemented was the development of an Economic Development 
Strategy.  The Strategy helped local leaders identify and better understand the primary target industry clusters that gen-
erate local employment and revenue in the community.  They include:

 » Advanced Manufacturing
 » Healthcare and Related Businesses
 » Food Processing, Distribution and Wholesale
 » Corporate and Business Services
 » Wood, Paper, Printing and Related Services

Together, these industry clusters account for 57% of all Tualatin jobs, generate $1.6 billion in annual output and pay an 
average annual wage of $85,000.  But they also rely on workers with an advanced level of technical and creative capaci-
ty, many of whom are currently “imported” into the City while many of our residents out-migrate to their own places of 
employment. Our Community Revitalization Plan draws on that learning to link our educational aspirations with tangible 
local business development needs and opportunities.
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TIGARD-TUALATIN SCHOOL DISTRICT 

Tigard-Tualatin School District’s (TTSD) mission is to prepare students for success in a rapidly changing world. They be-
lieve that success is the reflection of high expectations and a belief in all students. TTSD hires, supports and retains cat-
alysts for learning, and they create and nurture a school community where everyone feels safe, valued and connected. 
TTSD has two guiding documents which were reviewed in developing the Tualatin Community Revitalization Plan (CRP) 
including the Strategic Plan and TTSD STEM Implementation Plan. These plans highlight important districtwide goals, 
measures of success and action plans for bring STEAM education to youth. The CRP was developed to support and align 
with these plans. A summary of each plan and the goals which relate to the Tualatin CRP are identified below. 

1. TTSD Strategic Plan
The TTSD Strategic Plan was developed in 2016 and focuses on immediate outcomes that will improve learning and the 
education experience for all district students and their families. The plan is built on the four cornerstones of Student 
Achievement, Equity, Talent, and Climate & Culture. Under the cornerstone of Student Achievement, the long-term ob-
jective is to ensure all students are academically successful and are equipped to transition to their chosen next step after 
high school graduation. TTSD has identified strategies to work towards this goal including developing a college and career 
readiness framework and developing professional development opportunities for teachers which will focus on instruc-
tional technology integration which will integrate the 4 C’s: critical thinking, communication, collaboration and creativity 
into daily instruction. 

2. STEM Goals
TTSD’s STEM vision is to prepare each student for college, career and life in the 21st century through equitable, engag-
ing and integrated real world STEM learning opportunities and experiences. The district aims to use Next Generation 
Science Standards (NGSS) and Common Core State Standards (CCSS) as the framework for course development; foster 
innovation, creativity, and problem solving; develop partnerships with the community and local businesses; and, provide 
targeted opportunities to encourage participation by underserved students. The district’s STEM goals are further defined 
for elementary, middle and high school grades. 

TUALATIN CHAMBER OF COMMERCE STRATEGIC PLAN

The Tualatin Chamber of Commerce’s mission is to help businesses succeed by providing connectivity through education, 
promotion, and advocacy while serving the interest of business and community. As part of their 2017 Strategic Plan, the 
Chamber included supporting the America’s Best Communities project as one of their strategic focus areas for the orga-
nization. They support creating a strong local economy through workforce development programs and supporting STEAM 
education to develop Tualatin’s workforce pipeline. 

The Chamber has been a strong leader of the ABC efforts since the 
beginning of the competition, and they want to sustain the revital-
ization work by including this action in their strategic plan and iden-
tifying staff and volunteer resources to take the lead on connecting 
middle school and high school students to STEAM education and 
mentorship opportunities with local business leaders. 

LINDA MOHOLT, TUALATIN CHAMBER OF COMMERCE CEO
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PORTLAND COMMUNITY COLLEGE STEM INITIATIVES
Portland Community College (PCC) has several STEM/STEAM initiatives to provide students with learning opportunities 
and career pathways to STEM related industries. The PCC MakerSpace is one of the largest in the region. It is defined as 
being a place for the curious, an interdisciplinary innovation studio dedicated to the art and science of making. The space 
is full of machines including 3D printers and scanners, CNC machines, lasers, vinyl cutters, sheet metal tools, plastic injec-
tion molders, sewing machines and more. It is over 1,500 square feet of creative workspace. 

1. +STEAM Club
PCC’s +STEAM (Science, Technology, Engineering, Art, Mathematics) student club participates in different activities 
around the metro area to provide students opportunities to connect with various groups who share an interest in STEAM 
education and the maker movement. The students volunteer for events such as the Portland Mini Maker Faire at the 
Oregon Museum of Science and Industry (OMSI). They staff the college’s Maker booth and showed off projects including 
robots, lasers, R2-D2 clones, Tesla coils, 3D printers, and more.

2. High School Teacher Workshops
PCC offers a workshop for area high school teachers who teach in districts that offer the PCC dual credit engineering 
course. The Engineering 100 curriculum exposes students to the diverse range of work that the field of engineering en-
compasses. The goal is to engage non-traditional engineering students with hands-on exposure to project based assign-
ments. Through this workshop, teachers receive training on the machines which PCC loans to cooperating high schools. 

3. Partnership with Women’s Groups
PCC partners with different women’s groups to provide young women exposure to the STEAM fields. “These fields have 
traditionally been less attractive to women and minorities,” explained Dorina Cornea Hasgan, who will serve as the co-
ordinator of the new Science, Technology, Engineering, Arts and Mathematics (STEAM) Lab on PCC’s Rock Creek Cam-
pus. “We’re really eager to improve retention and success rates for students from more diverse background who maybe 
didn’t consider a career in this area.” The National Science Foundation has awarded PCC nearly $2 million in grants to 
help expand educational opportunities for underrepresented students in the fields of technology and manufacturing.  
The funding will support two projects focusing on retention and success in the fields of microelectronics, engineering, 
and advanced manufacturing. Additionally, PCC partners with groups like the Girl Scouts and Chick Tech to engage young 
women with engineering and technology in a friendly, supportive, and safe environment to help close the gender gap in 
STEM related career fields.

4. National Manufacturing Day
PCC participates in National Manufacturing Day and hosts high school students from across the metro area to learn 
about PCC programs and job opportunities in advanced manufacturing, machining and engineering technology. 

TUALATIN PUBLIC LIBRARY STRATEGIC PLAN
The Tualatin Public Library’s mission is to empower and enrich the Tualatin com-
munity through learning, discovery and interaction. The Library’s Strategic Plan 
was developed in 2016 and is guided by the Tualatin Tomorrow Vision and Action 
Plan. The Library’s strategic goals include providing a welcoming place that inspires, 
delights and satisfies curiosity; ensuring young children are prepared for success in 
school; providing youth with access to hands-on technology and science learning 
tools; providing a place for community members to gather, connect, engage and be 
empowered; and, providing a place for Latino residents to have a gateway to com-
munity connection. 

TUALATIN PUBLIC LIBRARY
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COMMUNITY ENGAGEMENT
Our Revitalization Plan evolved with extensive community engagement, including social media and the web to share 
updates, news articles, photos, and video documenting our progress.  We reached out into our community asking people 
about their concerns, challenges, and issues they face.  We convened manufacturers, focus groups of educators, commu-
nity leaders, youth, Hispanic groups, and many other students who shared their ideas for this plan. We want to ensure 
everyone has the support and tools they need to thrive in Tualatin’s new economy. 

Many employers are committed to our plan through their pledges to hire interns, and provide technical assistance, as 
well as financial, and in-kind contributions. Our elected officials are supportive because it advances local, state, and 
federal objectives. Support and the publicity from the ABC competition have been crucial in galvanizing these efforts, and 
we look forward to sharing our successes across the country, as a model for supporting youth, and developing pipelines 
from schools to economies. 

We have shared our story using some of the tools listed in this section. At the onset of the project, we developed a pubic 
engagement strategy and this work has been carried out over the duration of the project. Our tools and results are de-
tailed in this section. 

COMMUNITY EVENTS 
The Tualatin ABC Team was present at several community events over the course of the project including the Tualatin 
Crawfish Festival, the West Coast Giant Pumpkin Regatta, Starry Nights and Holiday Lights, ArtSplash, the Tualatin Farm-
ers Market and many more. These events provided an opportunity to share information about the project, upcoming 
maker programs and build awareness about the Community Revitalization Plan. We hosted a booth or table at many of 
the events where kids and adults could stop by and actually “MAKE” something. Our activities drew hundreds of people 
at each event and built momentum for our maker programs and activities. 
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Many people had not heard of the ABC competition or the new 
mobile makerspace, so this provided an opportunity to engage 
with people one-on-one to answer questions or make something 
for them to take home. The 2017 State of the City event was our 
most exciting event to date because we were able to finally unveil 
the new Mobile Makerspace Trailer. People could walk through the 
space, play with the equipment and talk to team members about 
the programs. We also set up a number of stations outside of the 
trailer with different activities with teen volunteers to assist people 
as they checked out 3D printers, 3D doodle pens, MakerBots, Little 
Bits and more!

MOBILE MAKERSPACE ACTIVITIES AND 
EVENTS 

In addition to the community events, the Tualatin Library hosted 
various events to provide out of the classroom opportunities to 
experience the maker activities and play with the equipment. These 
events included Library After Dark programs and monthly MMS 
Library Drop-In events. More than 300,000 people walk through the 
Library’s doors each year for different services and programs, so our 
team wanted to leverage this audience to build awareness about 
our efforts by offering FREE activities open to the public. The largest 
Drop-In event hosted more than 100 people!

ONLINE ENGAGEMENT

While being out in the community doing one-on-one engagement 
is very valuable, some of our most effective engagement happened 
online through Facebook, Twitter, Instagram, YouTube, the Tualatin 
ABC website, Tualatin Makerspace website and our partners’ sites. 
These outlets helped to broaden our reach across the community 
and tell our story by sharing links to news articles, videos and pic-
tures from events and recognizing our partners. 

In the last six months of implementation, our Team hired two in-
terns from Tualatin High School to assist with content development 
for our social media pages. The interns gained valuable skills while 
also helping us to meet our goals for reaching the community.

PRESS COVERAGE

Over the course of the competition, we have received excellent 
press coverage from the Tigard-Tualatin Times, Tualatin Life, The 
Oregonian’s “Oregon Live”, Tualatin Today, the Portland Business 
Journal and the League of Oregon Cities Local Focus. More than 30 
articles have covered the progress of our ABC journey. 
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ABC TEAM

Our ABC Project Team included a diverse group of community stakeholders who met regularly to refine engagement 
strategies and develop the revitalization plan. The team was comprised of people representing business, education, 
government, arts, youth and citizens. There were several committees who were assigned with specific tasks to move the 
project forward.

Steering Committee: Comprising partners from across the community representing different community interests 
(business, Latino community, education, nonprofits, youth, City staff, Tualatin Tomorrow). The purpose of this group was 
to serve as champions in the community for the implementation of the community revitalization plan. The members 
assisted with fundraising leads, community engagement efforts, and identifying resources to assist with project imple-
mentation.  

Core Implementation Team (CIT): Small team made up of key partners including the City, School District, industry and 
representative(s) from ABC Steering Committee. This team oversaw the day-to-day implementation and operations of 
the Mobile Makerspace. 

Project Manager: A project manager was hired to coordinate the implementation efforts and orchestrate the work of the 
various teams. 

Media and Marketing Committee: Developed and implemented a marketing and public engagement plan for the Com-
munity Revitalization efforts. This team was supported by two interns from Tualatin High School who assisted with the 
implementation and evaluation of social media engagement. 

Finance Committee: Developed overall project budget, fundraised and developed fiscal organizational structure for long-
term financial sustainability. 

MMS Build-Out Committee: Planned, acquired and built the mobile makerspace.

Competition Committee: Identified and engaged community partners, developed a plan for project sustainability, identi-
fied data indicators to tell our project and community story, and updated and revised the Community Revitalization Plan.

Curriculum Committee: Developed makerspace curriculum to meet short-term plan goals, implemented programming, 
identified and acquired equipment, developed volunteer pool, and identified opportunities to expand the curriculum to 
meet the long-term goals of the plan.

PARTNER ENGAGEMENT
From the beginning in developing the application for the America’s Best Communities Contest, the team knew partner-
ships would be essential for moving this effort forward. Over the past few years our list of partners has grown and it con-
tinues to expand. Our partners have provided resources including equipment, expertise, in-kind donations and financial 
support, and we have found different ways to recognize their efforts and thank them for their support. In September 
2015 we hosted a partner event where many came together to learn about the project and share their input. Following 
our team’s advancement to the finalist round of the competition, we completed a “Trophy Tour” where each of our 25 
partner organizations had a chance to receive an update on the project and pose for a photo with the ABC trophy. 

Our success would not be possible without these partners, and we are so grateful for their time, talents and countless 
contributions to this project. 
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TUALATIN ABC CORE TEAM ADI

CENTERCAL TUALATIN AUTO BODY

TIGARD-TUALATIN SCHOOL 
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TUALATIN PUBLIC LIBRARY

TUALATIN ABC FINALIST TROPHY TOUR
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SHORT-TERM TACTICS

The overarching goals of our Community Revitalization Plan are to increase access to Science, Technology, Engineering, 
Arts and Math (STEAM) education and foster workforce development. We have pursued these goals using a variety of 
approaches in collaboration with multiple community partners. This section includes brief descriptions of each project 
that has been implemented over the course of the ABC competition. The projects include: 

1. “MAKING” OPPORTUNITIES AND BUILDING COMMUNITY
2. BUILDING THE MOBILE MAKERSPACE
3. INTERNSHIPS WITH INDUSTRY
4. PARTNERING FOR STEAM EDUCATION IN OUR SCHOOLS
5. COMMUNITY CAREER AND CREATIVE CENTER
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1. “MAKING” OPPORTUNITIES AND BUILDING 
COMMUNITY

PROJECT OVERVIEW

Developing the Tualatin Mobile Makerspace was identified as a catalyst project in our 2015 Community Revitalization 
Plan. The Tualatin Mobile Makerspace idea was conceived as a mobile learning lab that would enable us to take STEAM 
learning on the road, into schools, neighborhoods and a variety of events and festivals. This mobile learning lab would 
help us in our mission to tackle poverty, by providing kids with the skills they need to prosper. The Tualatin Mobile Mak-
erspace will enhance our community and the world by exposing kids to the career paths and associated training required 
for jobs which pay family wages, while inspiring them through mentoring relationships and creative, hands-on learning. 
This project was a result of partnerships among the City, the School District, the Tualatin Chamber of Commerce, South 
Metro-Salem STEM Partnership and local companies. 

PROJECT GOALS 

1. Develop a curriculum for maker activities for students grades 2-5 and deploy a Mobile Makerspace (MMS) to 
schools, neighborhoods and community events to connect ALL people with STEAM education.

2. Work with local companies to build support through fundraising, providing mentorship opportunities and develop-
ing additional activities for the MMS.

3. Work with local high school and college students to volunteer in the MMS to build awareness around STEAM ca-
reer opportunities.

4. Develop additional programs at the Tualatin Library to serve kids of all ages and make STEAM education more 
accessible. 

MEASURING SUCCESS

We have tracked the number of student participants in the makerspace, teachers trained, events and volunteer hours 
over the last eleven months. We continue to see these numbers and the demand for activities increase each month. 

 » # of projects we’ve developed for events -18 
 » # of activities in the classroom – 47 classroom   

events
 » # of community events – 12 community events
 » # of library events – 9 Library events
 » # of people reached – approximately 5,000 people
 » # of teachers trained – 40 teachers received direct  

training, and 35 others were trained and provided  
MMS information and updates through    
their district staff meetings

 » # of volunteers/hours for various activities – 136  
volunteers with over 400 hours

DEER CREEK ELEMENTARY TEACHER TRAINING, 
SEPTEMBER 2017
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As the program continues, overtime we will be able to track additional informa-
tion such as math and science scores improvement, by age, race, and gender, the 
number of students pursuing STEAM careers beyond their K-12 education, and 
the number of families earning living wages. 

While we have collected some data over the last year, the best indicators are the 
responses we have received from students, teachers and parents about their 
experience with the MMS activities. 

“I want this to be what we do during every ciencias!” - 2nd Grader, STOP the 
Erosion

“What I enjoyed seeing were the students who might struggle with math or 
language really take the lead on this project when figuring out how to put things 
together.” - 4th Grade Teacher, Solar Cars

“All of my students were engaged.  100%.” - Horizon Christian School Teacher

“Thank you for providing all of these activities for our students in Spanish.” - TWI 
Teacher

COMMUNITY IMPACT

We are creating an environment where students pursue increased technical ed-
ucation, by piquing their curiosity and confidence through experiential learning. 
Our short-term strategy was to incorporate those attributes into a Mobile Maker-
space (MMS) enabling students to create, build, and enjoy hands-on learning. 

We accomplished our initial goal of connecting youth to STEAM education 
through programs in the classroom. Curricula was designed by staff from the Tu-
alatin Library and TTSD. The curriculum was designed to target grades 2-5, but all 
activities can be scaled up or down to accommodate different skill levels and age 
groups. The programs were delivered by a bilingual instructor, ensuring language 
was not a barrier to participation. Our curriculum was developed to serve stu-
dents in grades 2-5 in the first year, with the goal to expand classroom activities 
to other grades in future years.

The maker activities were launched during the summer of 2016 at community 
events, and by October the curriculum was being offered in the local elementary 
schools. Our program’s unique attribute is its mobility.  The STEAM activities can 
literally roll to wherever the kids are; schools, neighborhoods, and community 
events, to maximize access and utilization.  Mobility equals access and access 
equals opportunity.  

During implementation, we realized there were additional opportunities for 
connecting with underserved youth and expanding our reach. This spring our 
programs will still be available for elementary school students, but we will also 
be expanding to offer more activities through after-school programs. These 
programs allow us to better reach the targeted underserved populations in the 
community.

Local companies, TTSD, and the Tualatin Library have assisted us in acquiring 
equipment to outfit our trailer with computers for multimedia and CAD, 3D 
printers, and various tools connecting kids to the latest technology.  We have re-
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ceived equipment donations from interactive touchscreen displays to raw materials for activities, as well as over $45,000 
in financial donations. Additionally, we have a list of several employers ready to assist with the next phase of program 
development and student mentorship. 

The ABC Team hired two high school interns to build community awareness around the project and assist with market-
ing, social media and makerspace events. Sophia, a senior at Tualatin High School, and Riley, a junior at Tualatin High 
School worked closely with our project manager on developing content for the project social media pages, editing videos 
and more. Another teen volunteer, Elaine a junior at Tualatin High School, prepared articles for the local paper as well as 
the high school newspaper to help build awareness among teens about the project. The interns had an opportunity to 
gain work experience while also advancing the mission of our project and engaging youth. 

The Tualatin Library organized nine programs over the last year including Tualatin Mobile Makerspace Drop-In events and 
Library After Dark programs. These programs were free and open to the public which broadened our exposure to the 
community outside of the elementary schools. The most recent drop-in event had over 100 participants and was a huge 
success! People loved the opportunity to play with the equipment, adults and kids making together, learning, creating 
and having fun! The events include different activities including the 3D doodler pens, making LED throwies, Little Bits kits 
and more. Staff and volunteers are available to assist participants, but mostly people are free to play, experiment and 
have fun. 

We are also using the MMS to leverage our work with industry and schools to expand Career and Technical Education.  
We are partnering with Portland Community College (PCC) to develop a student employment program working with their 
+STEAM Club to deliver curriculum to more youth in the community while also providing professional and career devel-
opment opportunities for PCC students. 

JERIANNE THOMPSON, TUALATIN PUBLIC LIBRARY 
MANAGER WORKING IN THE MOBILE MAKERSPACE
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2. BUILDING THE MOBILE MAKERSPACE

PROJECT OVERVIEW

Not all members of our community have easy access to STEAM-based learning opportunities. The MMS is unique be-
cause of its mobility and the ability to reach kids wherever they are -- schools, neighborhoods, and community events -- 
to maximize access and utilization for all grades and people of all ages.  Mobility equals access and access equals success. 
The design, acquisition and construction of the MMS was a result of a partnership between Tualatin ABC team members, 
ADI (a Tualatin company), and many volunteers. The project team conducted research, talked to various manufacturers 
and teachers about maker equipment, and used this information as they developed the Tualatin MMS. This trailer is 
intended to deliver activities to schools, community events, and neighborhoods, in addition to serving as a marketing ve-
hicle. The trailer proudly displays the colorful MMS logo and branding piquing curiosity as its bright design rolls through 
the community. 

PROJECT GOALS 

1. Construct a vehicle to assist in delivering hands-on, STEAM-based projects to our schools and community events. 

2. Provide a unique, attractive design to draw community attention to our efforts.

3. Create a website for the MMS to inform the public and support educators. 

MEASURING SUCCESS

While our MMS trailer took two months longer to construct and came in at a slightly higher cost than initially budgeted, 
we still consider this work highly successful. During the fall semester, the delayed delivery of the MMS did not stop us 
from delivering Makerspace projects to Tualatin elementary classrooms and community events as originally scheduled. 
In fact, this delay assisted us in developing a more flexible design which will ultimately allow us to provide more access 
to the maker lessons and equipment. Without the immediate use of the trailer, the team developed maker kits with each 
activity packaged into various bins. These bins will be able to be checked out directly by teachers in the future for use in 
their classroom at any time.

 » MMS design completed by July 2016
 » MMS construction completed by December 2016
 » MMS construction costs $17,500
 » Over 1,600 visits to the MMS website since October  

2016. 

COMMUNITY IMPACT 

The MMS trailer was designed to both deliver materials to 
schools and community events, and to transform into an on-
site classroom and workspace. Its design and construction 
involved one regional and two local companies, as well as 
two City employees and a team of six Tualatin volunteers.

The project team worked together quickly to design a trailer 
which could accommodate the needs identified by the 
Library, School District and others. The team engaged local 
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companies in design and construction phases to create local awareness for our efforts. The design was occurring simulta-
neously with the curriculum design, and it needed to be flexible to be able to accommodate various types of equipment 
required for each activity. The team designed and constructed a trailer to provide materials transportation and on-site 
logistical support at school and community events. 

At nineteen feet, it’s easily towed by a standard pickup, and is outfitted with multi-use storage cabinets, tie-downs and 
work surfaces. While the front wall is a whiteboard, supporting onboard instruction, the rear wall folds down to street 
level, providing ADA accessibility. The interior LED lighting is powered by a rechargeable battery, and the 110-volt interior 
and exterior power circuit can be connected to shore power or a generator, providing full location flexibility. The exterior 
features images of several Tualatin students, as well as our own Makerspace logo, crowdsourced via a local design com-
petition. 

Our Tualatin ABC Marketing Committee held a logo design competition to involve our community and help brand our 
web site, MMS unit and programming. We received multiple designs from people in the community, and used them to 
influence the design of the final logo. The final tagline for the MMS was “Make.Create.Innovate.” The logo has been gain-
ing recognition as people notice it from our monthly articles in the local newspaper, materials at community events and 
from the trailer itself rolling through schools, events and neighborhoods. 

The project team developed a website dedicated to the Mobile Makerspace (www.tualatinmakerspace.org) to share 
construction progress with the community, an online calendar of events and to provide information on upcoming Maker-
space events and classroom projects. Educators are also able to review the lesson plans and book their classroom visits 
directly from the site.
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3. INTERNSHIPS WITH INDUSTRY

PROJECT OVERVIEW

The Oregon Employment Department projects that at least 46 percent of skilled workers in manufacturing will leave 
their careers by 2024, primarily due to retiring professionals. That’s thousands of new machinists, mechanics, engineers, 
designers and production managers who need to be trained to fill the jobs in our community. This project resulted from 
a partnership formed by the Cities of Tualatin and Tigard, the Tualatin Chamber of Commerce, Tigard-Tualatin School 
District, WorkSystems and local companies. 

PROJECT GOALS 

1. Increase economic and employment opportunities for our youth. 

2. Provide a pipeline of talent for local industries.

MEASURING SUCCESS

We are collecting quantitative and qualitative information on this program through participation numbers as well as 
stories from students and employers. The program has recently been developed and we have seven Tualatin employers 
signed up to participate in summer 2017. Recruitment for students will begin this spring. Long-term, we will track data 
including employment placement, by race, and gender, and the number of families earning living wages. 

 » # of Tualatin companies participating – 7 
 » # of internships offered - TBD
 » # of interns who apply - TBD
 » # of interns placed - TBD
 » Teacher, student, parent, employer and mentor stories - TBD
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COMMUNITY IMPACT 

Partners collaborated to develop an internship program for high school students which will help to connect local busi-
nesses to the talent pool they are trying to reach, and will build awareness with educators about the local career oppor-
tunities available. Tualatin and Tigard’s Economic Development professionals, elected leaders and local Chambers will 
work together to identify companies who can provide internships for students. The school district and WorkSystems will 
market opportunities to students and provide administration over the program so employers do not have to deal with 
administrative details and can focus on providing hands-on projects, real-life work experience and mentorship.

This program has come together through a new partnership with the City of Tualatin, neighboring City of Tigard, the 
Tigard-Tualatin School District (TTSD) and WorkSystems (the regional workforce development agency). This program will 
be new this summer so we can only report on the positive response and excitement we have received from employers 
and students excited to sign up for summer 2017. Companies are looking forward to gaining access to young, local talent 
to teach, mentor and potentially hire in the future. The companies will assist the students in learning about the world of 
work while also building relationships through mentoring. The long-term goal is that these experiences and relationships 
can be converted into direct employment at some point in the future.  

This summer, the cities will launch the 6-week summer internship program with local manufacturers for Tigard and 
Tualatin high school students. This program will inspire teens to begin thinking about the skills they need for an exciting, 
good-paying career in their community. 

To date, the following manufacturing companies in Tualatin have signed up to participate:

 » Warner Scope Mounts
 » Leviton
 » Shields Manufacturing
 » Ergotron/Anthro
 » Nortek
 » Pacific Foods
 » Ascentec Engineering
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4. PARTNERING FOR STEAM EDUCATION IN 
OUR SCHOOLS

PROJECT OVERVIEW

Our world is rapidly changing and the Tigard-Tualatin School District (TTSD) is tasked with educating a diverse group of 
students and preparing them for a future where technology is constantly evolving and there is a demand for the work-
force to be proficient in many disciplines including Science, Technology, Engineering, Arts and Math (STEAM) to achieve 
success. The long-term objective is for all students to be academically successful and be equipped to transition to their 
chosen next step after high school graduation.  There are several initiatives where the community is partnering with the 
School District to connect students with STEAM education. Partners benefit from investing in Tualatin’s schools and pro-
grams over the long-term because they are helping to develop the future workforce to support Tualatin’s economy and 
the greater community.  

PROJECT GOALS 

1. Identify local partners to develop programs for college and career readiness.

2. Identify and pursue funding for expanding Career and Technical Education (CTE) opportunities to local high   
school students.

3. Expand extracurricular STEAM programs and activities by working with other regional partners and agencies. 

MEASURING SUCCESS

We are collecting quantitative and qualitative information on this program through participation numbers as well as sto-
ries from students, program participants and educators. 

 » # students completing automotive training program: 37 students have completed the program since its inception  
in 2016

 » # of teachers trained: 40 teachers directly trained plus 35 others who received various training and program up-  
dates through the School District

WORLD OF SPEED’S FIRST CLASS OF TUALATIN 
STUDENTS FOR AUTOMOTIVE TRAINING CTE 
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 » Received $385,000 CTE grant from the State of Oregon, raised over $45,000 from local businesses and com-  
munity partners

 » Approximately 5,000 participants in various MMS events
 » Five school outreach events, with approximately 1,200 participants
 » Tualatin High School Associate Principal Jarvis Gomes said of the World of Speed Partnership, “World of Speed   

has given our students at Tualatin High School an exceptional opportunity to learn auto mechanics at a state of   
the art facility.  We couldn’t be more excited about this partnership and experience for our students.”

COMMUNITY IMPACT 

We rely on schools to prepare kids for the future, yet, it is not their job alone. Fortunately, many community partners 
have stepped up to collaborate on bringing STEAM education to Tualatin’s students. 

Outreach was conducted across the community, including interviews with local business leaders, elected officials, edu-
cators and others to determine how we could leverage various partnerships. One specific outcome was gathering local 
support for a grant application to the State to support Manufacturing Career Technical Education (CTE) programs at the 
high school. Our Team gathered partners to support the application, and the School District was awarded over $385,000 
in funding to support CTE programs at Tualatin High School. 

This grant resulted in a new partnership between the School District and World of Speed Motorsports Museum. The 
Museum’s programming includes an Automotive Learning Center offering educational opportunities for youth. The part-
nership resulted in a new program for TTSD students offering classes such as Automotive Fundamentals, General Auto 
Repair and Small Engine Repair to provide skills training for the automotive industry. This program started in winter/
spring of 2016, and as of this year 37 students will have completed the training. Additionally, World of Speed arranges for 
several industry professionals to visit the classes to share their workforce experience – everything from what it’s like to 
work in an actual auto shop to the educational pathways that will help students get ahead in the industry. Speakers have 
included people from companies including Toyota, Ford, Bob’s Auto Café, Palatov Motorsports, NAPA Auto Parts, Racing/
Pit Crew, Matrix Integrated, Subaru and more.  

The Tualatin Chamber is designing a program which will launch this fall to provide STEAM activities for middle school stu-
dents by partnering with industry volunteers. They have researched other programs and have been interviewing industry 
partners to help bring maker activities led by industry professionals to Tualatin’s middle school students. They want the 
program to reach both parents and students, so to attract working families these events will be held in the evenings once 
a month. 

The MMS participated in STEAM/STEM nights at Tualatin’s elementary schools to build awareness of the new ABC 
program and engage parents in these efforts. These events have increased demand for the MMS and has engaged new 
volunteers to assist with programs. 

PCC is also serving as a partner to help deliver STEAM education and workforce development opportunities to youth and 
adults in Tualatin. PCC’s +STEAM club will be working the MMS to volunteer at programs and events, as well as assisting 
with equipment inventory and maintenance. 

The Tualatin ABC Team continues to seek other partners to assist in expanding programming to all youth. There are or-
ganizations across the region that align with our mission to serve underrepresented youth. The ABC Team has developed 
a partnership with Saturday Academy, Oregon MESA and others to assist in providing out-of-school STEAM programs to 
local youth. We will be working with them in 2017 to develop programs.
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5. COMMUNITY CAREER AND CREATIVE 
CENTER

PROJECT OVERVIEW

We want to develop a pipeline of talent for local industries through providing programs and spaces for training. Our 
community lacks the space required to host these programs. As stated in our original Community Revitalization Plan, our 
long-term vision is to develop a Community Career and Creative Center as a permanent space to support STEAM learning 
and CTE programs as well as host larger community events and arts programs. The Tualatin Tomorrow Community Vision 
includes several actions which could be addressed with the development of a permanent community center. In addition 
to the STEAM and CTE programs offered in the Community Center, it could also serve as a central community gathering 
space, a creative and cultural arts center. Upon implementation, the Community Career and Creative Center would ben-
efit: youth, job seekers, local employers, the arts community and a variety of community organizations. This remains our 
long-term vision, but we have also developed an interim solution to begin addressing immediate community needs.

To address our space needs, we worked with our local partners including the City, TTSD, PCC, the Chamber, Mask and 
Mirror Community Theatre, Lam Research and others to identify demands for various STEAM education, Arts and CTE 
programs. Our team worked with SRG Partnership Architecture (SRG) who provided their services pro-bono to analyze 
space needs, square footage requirements and cost estimates to develop conceptual plans for a phased approach to a 
Community Career and Creative Center. 

PROJECT GOALS 

1. Increase economic and employment opportunities for our community, especially for our economically-disadvan-  
taged and under-represented populations and provide a pipeline of talent for local industries.

2. Develop a sustainable plan by engaging partners to achieve our long-term vision of developing a Community   
Career and Creative Center.

3. Accelerate the implementation of multiple community priorities identified in the Tualatin Tomorrow Community   
Vision.

MEASURING SUCCESS

This project includes gathering some quantitative data from multiple partners as well as qualitative data regarding their 
needs and resources available. 

 » # of spaces available for workforce development and training opportunities – We have identified three spaces to   
begin offering CTE and Maker programming for the community. These spaces include the Tualatin Library, the   
Tech Wing at Tualatin High School, and the TTSD’s Online Academy building. 

 » This phase included representatives from Industry, the Chamber, the City, TTSD, Mask & Mirror Community The-  
atre, PCC, and Tualatin Tomorrow Vision Advisory Committee. Partner space and program needs:

 » Industry is seeking space to host workforce development classes offered through PCC. Classroom space   
for 20-30 participants is needed and could be utilized at various times throughout the day. 

 » The Library space required for maker programming is approximately 700 square feet to offer maker activ-  
ities for 15-20 participants for youth and adults.

 » Mask and Mirror Community Theatre seeks a 3,500 square foot performing arts venue which would host  
a minimum of 4 shows per year, with each show requiring about 11-12 weeks each to produce.  

 » CCCC Information from Architects:
 » Square Footage of Community Career and Creative Center: 24,204 SF
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 » Square Footage for CCCC Parking: 28,408 SF
 » Cost Estimate for Design and Construction: $28,886,050

COMMUNITY IMPACT 

This project has had a significant impact in how our community works together to collaborate and solve community chal-
lenges. The City, TTSD, PCC, the Chamber and local industry are convening for the first time to determine how to equip 
our community workforce for the jobs of today and the future. While our long-term vision of a permanent Community 
Career and Creative Center will take time to design, fund and build, we have developed a phased approach to meet the 
immediate demands. Phase I describes an approach which could be achieved over the next 1-2 years, while Phase II 
describes our longer-term vision. 

Phase I
In Phase I, we have identified underutilized classrooms and library space to begin offering maker/STEAM programs, CTE 
training and workforce development courses. Our team is working with local partners including Lam Research, TTSD, the 
Tualatin Library, PCC, the Chamber and others to identify the demand for programs and develop an inventory of available 
community spaces where training and activities could be hosted. We identified training needs for youth and adults cur-
rently in the workforce so our plan could immediately begin addressing gaps at both ends of the workforce pipeline. 

Additionally, the library is exploring options for renovating space to offer additional Maker programming for youth and 
workforce development courses through PCC. Working with SRG, we have identified space in the Library which could be 
converted into a permanent makerspace and classroom. PCC is working closely with employers to design training to meet 
the demands of local advanced manufacturers such as Lam Research, Tualatin’s largest and fastest growing employer. 
Because PCC does not have classroom space in Tualatin, they would be one of the partners utilizing space at the Library 
or at TTSD. In return, the employers are partnering with the Mobile Makerspace to provide additional support for youth 
programs. This effort is addressing needs at every end of the workforce pipeline.

TUALATIN LIBRARY FLOOR PLAN WITH A POTENTIAL MAKERSPACE AREA HIGHLIGHTED IN PURPLE
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Phase II
The City, TTSD, the Chamber, PCC, local companies and the Arts Community have been working together to gauge the 
demands for space to accommodate workforce development training, STEAM education, and arts programming to deter-
mine space requirements for a Community Career and Creative Center. 

Our team worked with SRG and our partners to gather information related to space needs, design layouts, renderings, 
construction cost estimates and potential funding sources. We developed a concept plan for a two-phased approach. 
If our team is selected as a grand prize winner in the ABC Competition, work on Phase I could begin immediately and a 
timeline could be refined for Phase II.

In Phase II, we would design and construct a permanent Community Career and Creative Center which could include 
24,000 square foot community center with MakerSpaces, classrooms, performing arts space and community meeting 
space. The building could also include 28,000 square feet of below grade parking. The building could be centrally located 
in downtown Tualatin on the Lake at the Commons. The cost estimate for the design, construction and all soft costs for 
the CCCC is $28,886,050. 

This project has helped our partners to outline a long-term vision and recognize the resources required to achieve it. 
The City, School District, PCC, local industry, the Chamber, the Arts community and others have been engaged in this 
project and recognize the need to provide additional training and educational opportunities to prepare our community 
for the jobs of the future, as well as community space to gather, learn, innovate and create. These opportunities will 
provide prosperity in our community. While this project is primarily focused on planning, its impact has been significant 
in galvanizing these partnerships and proving that through collaboration we can reach our goals and achieve community 
revitalization. 

CONCEPTUAL RENDERING OF THE COMMUNITY CAREER AND CREATIVE CENTER LOCATED ON THE TUALATIN 
COMMONS IN THE CITY’S CORE DOWNTOWN AREA
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SUSTAINABLE COMMUNITY 
REVITALIZATION

THE TUALATIN MOBILE MAKERSPACE

The MMS continues to see increased demand for programming and use. We hope to sustain these efforts temporarily 
using remaining funds from the finalist round of the competition; however, over the next few months we plan to begin 
implementation of Phase I of the Community Career and Creative Center. Use of space for PCC workforce development 
classes could help to generate revenue for the Library and TTSD to help offset the cost for operations of the mobile 
makerspace. The Team will also continue to seek out grants, donations and other streams of revenue to fund existing and 
expanded operations. 

In March 2017, the ABC team established a 501c3 non-profit organization to continue operations of the MMS and to 
allow for additional donations to be received on a tax-exempt basis. This tax-exempt status will provide other benefits 
including the ability to apply for more grants and outside funding. 

COMMUNITY CAREER AND CREATIVE CENTER PHASE I: SPACE FOR 
STEAM EDUCATION AND WORKFORCE DEVELOPMENT

Implementation of Phase I of the Community Career and Creative Center can begin immediately by completing the 
negotiations between the City/TTSD and PCC for use of City and School District space in exchange for instructional space 
for PCC’s course offerings at community public facilities. Lam Research has been working with PCC on developing course 
offerings that would meet their training needs, and because Lam lacks space to host the courses on site, they could be 
provided at the Tualatin Library or TTSD buildings for a fee. The fee would cover the cost of any building staff, mainte-
nance and other associated costs. Any additional revenue collected could support youth maker programs. Lam has also 
expressed an interest in supporting mentor opportunities and working with employees to help design activities and 
curriculum for new maker activities. 

The ABC Team is working with our partners to connect spaces for learning with educational programs and opportunities. 
The ABC Team  has received commitments from our partners including the School District, Lam Research and Portland 
Community College to continue work on this phase. 
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If Tualatin is awarded the grand prize in the ABC competition, funding will be available to support renovations in the 
Library and the City will continue exploring and refining the options developed by SRG. The City is also considering op-
tions to support additional maker programs in the Library and through the Mobile Makerspace in their annual budget for 
2017-2018. 

COMMUNITY CAREER AND CREATIVE CENTER PHASE II: DESIGN AND 
CONSTRUCTION

As described in the previous section, the design and construction of a permanent 24,000 square foot facility will be ap-
proximately $29,000,000 per SRG’s estimates. Due to the scale of this project, a bond measure would likely be required 
to move this project forward, and partnerships with the City, PCC and others would need to be reinforced to support a 
project of this size. 

The Tualatin ABC Team led by the recently established nonprofit Board of Directors will continue to engage the commu-
nity and its partners to move this vision forward, and they will develop and action plan and progress reporting process to 
ensure accountability to the community and all of the partners represented in this project. 
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Mayor Lou Ogden 
18880 SW Martinazzi Ave. 
Tualatin, OR 97062 
 
March 23, 2017 
 
 
Dear Mayor Ogden,  
 
I am writing in support of the Tualatin ABC Team for what they have accomplished to date and 
what they plan to accomplish in future as part of the Best Communities Competition. 
 
Saturday Academy is an education nonprofit that exists to provide young people avenues to 
satisfy their curiosity and learn deeply by connecting them to community experts as instructors 
and mentors.  We currently serve over 6,000 youth in the Portland Metro region afterschool, on 
weekends, school holidays and summers through classes, camps, afterschool programs and a full 
time high school internship program.  Our programs concentrate on science, technology, 
engineering and math and the interdependence among these fields and the arts for careers of the 
future. The barriers to our growth are classroom space and connections to engaged professionals 
in the areas we serve. Our board chair is an active member of the Tualatin ABC Team so we are 
excited about the creation of new classroom space and the connections to the schools and the 
professional community. We feel this could give us the resources we need to expand into the 
Tualatin area.   
 
Our best wishes to the Tualatin ABC Team in the upcoming competition. GO TEAM! 
 
 
Sincerely, 

 
Jeri Janowsky, Ph.D. 
Executive Director Saturday Academy 
Jeri@saturdayacademy.org; 503-200-5850 
www.saturdayacademy.org 
 
 



36

 
 
 
 
 
 
 
November 22nd, 2017 
 
Mayor Lou Ogden 
18880 SW Martinazzi Ave. 
Tualatin, OR 97062 
 
Dear Mayor Ogden,  
 
Our board chair, David Squire, has been very active in this project and Oregon Mathematics, Engineering, 
Science Achievement (MESA) is very happy to support the Tualatin ABC project in your competition and the 
next stage of development. Your goals of expanding STEAM education opportunities for underserved 
populations are deeply aligned with our mission. Oregon MESA has been working for almost 30 years in 
Oregon to comprehensively address the issues of access to educational opportunities for students historically 
underrepresented in the STEM fields. We serve hundreds of students in Portland Metro and Salem.  
 
We are in great support for your plans to create STEAM classrooms and of your work with the Tualatin 
Schools. I hope that this will be an opportunity to partner and expand MESA’s scope in Oregon. 
 
We wish the Tualatin ABC Team the best of luck in the upcoming competition and look forward to working 
with you in the future.  
 
 
Sincerely, 

 
Tong Zhang, Ph.D. 
Executive Director 
ttz@pdx.edu 
(503) 725-4268 
www.oregonmesa.org 
 

Oregon MESA 
Maseeh College of Engineering and Computer Science 
Portland State University 
PO Box 751    
Portland, Oregon 97207-0751  




